[EDIA LITERACY
WEEL

21-25 October2024

Join me, Watchdog,
as we take a closer look
at the whos, whys and

hows of the news!

Hello, I'm Tall Pa
Polever stretch f[:a{a
truth? NEVERI

I'm Gully Bill. NAAA "*f;b';;ﬂngg;g;
'm oftenina fap ‘ Sweet as pie, but
because I'll swallow ple,

any old news story. We ve the Fake bnus. watch out!
We love to kick up :
the bull dust.

For media literacy resources you can trust visit ’ e o | M c a D

moadoph.gov.au AMLA



MOAD

Museum of Australian Democracy
at Old Parliament House

This resource has been made possible by our
2024 Media Literacy Ambassadors,
the super talented Kate and Jol Temple, and
illustrator extraordinaire David Conley.

Resource pack includes:

Poster series
e Check your sources - separating fact from fiction
Give me a why! - identifying purpose
Who said what now? - identifying bias
Who told you that? - diverse voices
How did that make you feel? - checking in with your emotions

Media Literacy Week matrix of accompanying activity ideas



BREAKING

ST WATCHDOGR

WHEN YOU SEE AN

ARTICLE ONLINE, sosgégs
ASK YOURSELF, CAN | T HAVEN'T

THE INFORMATION ; HAD LUNCH

BE BACKED UP BY YET
OTHER SAUCES?

A SAUSAGE
SANDWICH WITH
SOME TOMATO
SAUCE WOULD BE
IDEAL RIGHT
NOW.

REMEMBER, TAKE A LOOK AT
WHO'S SAYING WHAT.

PO THEIR FA(TS
AND STATS ADD UP?

A SOURCE 1$ PRINARY o SECO
ANYTHING THAT 17 can ERVEss o DATA.. e .

A PRIMARY SOURCE HAS SAID.
Vi — A shw

PROU IDES BE 65"51“-?5;1 ) gu Aot
INFORMAT |ON. ﬂ

ARE THEY REALLY
AN EXPERT?

OR ARE THEY
FULL OF BuLL?

O Fuke (s &

©)-dbdog: R WELCOME

e

. . . AUSTRALIAN
For media literacy resources you can trust visit 9 MEDIA
LITERACY

moadoph.gov.au AMLA | ALLIANCE

MOAD




BREAKING MEDIA NEWS!

EPUTCDOE i “CIVE HE A WHVT”

HEY Guys!
M1SS INFORMATION HERE!
LISTEN UPBECAUSE THIS
WILL LITERALLY CHANGE
YOUR LIFE! IT NOT ONLY
CHOPS, SLICES AND DICES

BETTER THAN ANYTHING,
IT ALSO-

ONE OF & THIS 1S

-/ HEY 1S THIS ONE OF :

( THOSE SOCIAL viveos |\ ENTERTAINMENT!
PROMOTING A t

PRODUCT? -

7 IT'S VERY
INFORMATIVE,

RIGHT. BUT ALSO
AN AD YEAH?

ALWAYS ASK YO‘JRSELF WHY DID
SOMEONE MAKE THIS MEDIA?
LIS IT JUST ENTERTAINMENT?

ORRECT. THE!EE AI?.E
.o_ mnsuw@mm@w ﬂﬁpﬁu mslmmnon 0 ShakXs 1N e
— WHEN SOMEONE 2 ATER WHEN SOMEONE  WATER. FANCY A suim?
== ACCIDENTALLY PASSES ON " DELIBERATELY PASses ON L

FALSE INFORmaTioN  (7(G5 FALSE INFORMATION.

IF I GIVE YOU

A PROMO COPE

WILL YOW LEAVE
ALREADY?I?

DO THEY WANT TO KEEPYOU
INFORMED? OR MAYBE
THEYRE TRYING TO SELL
YOU SOMETHING.

For media literacy resources you can trust visit | M OA D

moadoph.gov.au | Am



BREAKING MEDIA NEWS!

EPVITCIDOG " WHO SAID VHAT NOK/7”

IN THE NEWS TODAY,
A STUDY HAS REVEALED
THAT PEOPLE WITH LONG
NECKS ARE VERY, VERY
SMART AND EXTREMELY
HANDSOME.

HMM. WHEN YOU SEE
A NEWS STORY, ASK YOURSELF,
WHO CREATED THIS
MEDTA?

YOU DONTN
HAVE TO
ASK THAT/

ME?! BIASED TOWARDS
LONG NECKED PEOPLE?
HOW PREPOSTEROUSI 4

‘

SOMETIME §
THEY MIGHT BE
REPORTING WITH

&s. BLLIE GIRAFFEI

BIAS 15 WHEN WE BELIEVE THAT ;.,
SOME PEOPLE, IDEAS OR THINGS Ve
ARE BETTER THAN OTHERS. -

ALWAYS DIC A LITILE FURTHER 3
AND FIND OUT ABOUT THE PERSON

OR COMPANY THAT'S GIVING YOU
THE STORY.

YOURE
WELCOME.

TRALIAN

For media literacy resources you can trust visit MED A | o A D
HHI 44444
moadoph.gov.au AMLA M

Hw\



EM(mo mu NEWS

ON THE SHOW TODAY WE'RE
DISCUSSING SHORT NECKED
PEOPLE. I'M JOINED BY MY

SPECTAL GUEST.. ME/

'__
SO WHY ARE LONG
THAN KS; NECKED PEOPLE S0

TALL PAUL. B wacy SMARTER AND
GREAT TO ML RETTER LOOKING

THAN SHORT
NECKED PEOPLE?

IF SOMEONE'S MISSING
FROM THE PISCUSSION,

MAYRE YOu'Re NOT GETTING
THE FULL PICTURE.

A BALANCED REPORT
ALWAYS INCLUDES
MORE THAN ONE

. POINT OF VIEW.

WATCHDOG Y | |( YerH!what A
o a1 I\ sworT-Neck "’T"
Tt A o |

For media literacy resources you can trust visit | oA D
L |f P M
ALLL

moadoph.gov.au mn



BREAKING MEDIA NEWS!

I "HOW DID THAT MAKE]
QM?CI}{‘D@@ AUTHORITIES HAVE YO' FE El?”

WARNED OF A GLOBAL
——\ FRENCH FRY SHORTAGE! WHAAAAT 2/9
A NO wAY//

7 WHEN YOU HEAR NEWS You IS CANT BE

ON‘T LIKE, HOw DOES IT
° MAKE YOuwFEEL? HAPPENING To ME!

ITS GOOD TO
GET IN TOUCH THIS 1S THE
WITH YOuR /> END OF LIFE )
EMOTIONS. AS WE Know ITII
i

HOW CAN MEDIA MAKE You FEEL? - *OH MY GULL|
CX) &P &% (Y
@ 8 8

HAPPY mNGR SAD  ExCITED  \vorrlED

DON'T GET IN A FLAP JUST TAKE A THANKS|
YOU'RE

MOMENT TO PROCESS HOW
TH HEDIA M [ OURE

For media literacy resources you can trust visit

moadoph.gov.au



[AEDIA LITERACY
WEEK MATRIX

Evaluate news coverage of the
same event from different sources
to identify biases and perspectives.
Don’t forget to explore a variety of

media formats including print,

audio, video and online articles.

Take time to consider your
digital footprint - check your
privacy settings, strength of your
passwords, what information you
share with others online, and which
platforms you use (don't forget
games, apps and websites you have

signed up to).

In small groups create a campaign
to raise awareness about
cyberbullying and promoting online
kindness. What's the best way to
share your message? Newsletter,

website, poster or digital
recording.

For media literacy resources you can trust visit

moadoph.gov.au

Put your skills to the test!
Analyse an advertisement. ldentify
the target audience, key message,
and some persuasive techniques
used (i.e. celebrity endorsement,
emotive language, or use of
statistics).

Create a news report on a local issue
or global event. Gather
information, check your sources,
perhaps interview someone and
create an exciting news story!

Create your own Media
Literacy themed comic to share
with others. What skills are
important to you? Explore the
Media Literacy Framework to help




